
REALIGNING TEAM WITT CUSTOMS

SOCIAL MEDIA STRATEGY

GENERATING LEADS THROUGH 
FOCUSED STRATEGIC CONTENT 



RE-FOCUSING OUR VISION

Driving leads and growth for Team Witt Customs 
and Team Witt Off Road by aligning our digital 
presence with our business goals.



THE ILLUSION OF VANITY METRICS

FOLLOWERS VS. CUSTOMERS

Vanity metrics are like having a huge crowd outside 

your dealership. You see tons of people (followers, 

likes, views, comments), and it looks like you're super 

popular and doing great.

But here's the catch: These people are just looking. 

They aren't actually coming inside to buy anything 

(genuine leads).

So, you've got big numbers that make you feel 

successful & important because everyone's looking

at your shop. But if nobody walks in and spends 

money, those big outside numbers don't actually

do anything for your business. They're just for

show – hence, the illusion of success.

Real success is when people actually walk through 

the door and become customers. Those are your 

genuine leads.



HOW WE COMPARE:
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QUALITY OVER 
QUANTITY

Our competitors are focused on 
content not vanity metrics





















Interaction vs. Income

The Vanity Numbers trap,
high engagement does
NOT = Conversions













Brand Reputation

Why negative comments matter 
more than positive

Actual Photo Meme Comment:



DEEP DIVE

COMMENTS YR1

Scott SmithTypical women in a shop doing absolutely 
nothing!

Manuel SalcidoStay in your lane white folks, y’all can’t 
dance for sh¡t with these two idiots looking like they’re 
mentally challenged asf!!!

Jim Stanton MartinEMBARRASSING AND GO HOME 
FOR LIFE!

Timothy Emmet GilhoolyTeam Witt ??
More like Dim Witt

Jim Stanton MartinEMBARRASSING AND GO 
HOME FOR LIFE!

Tom ColeStill think there teenyboppers...grow 
up ffs!

3.5 Million “Happy Monday” Video

Important Note! “Positive” comments are NOT positive for the shop, these comments are directed towards Nikki complimenting her looks (some are profane), 

her dancing skills. Many comments expressed confusion about if she has a twin, and other comments referred to Kirby as a dad putting up with annoying 

daughters. Alarming comments were those that referenced our shop being lazy, confusion about what is we actually do and if do any work. 

https://www.facebook.com/profile.php?id=100003741985199&comment_id=Y29tbWVudDoxMjE5ODAyMDY2ODIzMDE0XzY2MTU2NjUyMzQ3MzI2MQ%3D%3D&__tn__=R
https://www.facebook.com/jesus.salcido.14203?comment_id=Y29tbWVudDoxMjE5ODAyMDY2ODIzMDE0XzEyMjQ4OTc5ODk2Mzk4MTc%3D&__tn__=R
https://www.facebook.com/profile.php?id=100000104204677&comment_id=Y29tbWVudDoxMjE5ODAyMDY2ODIzMDE0XzE3NjkwMzk4OTAzMjE4Mzg%3D&__tn__=R
https://www.facebook.com/profile.php?id=100004961297359&comment_id=Y29tbWVudDoxMjE5ODAyMDY2ODIzMDE0XzEyMDg2NTMxMDA3NjQ3NDU%3D&__tn__=R
https://www.facebook.com/profile.php?id=100000104204677&comment_id=Y29tbWVudDoxMjE5ODAyMDY2ODIzMDE0XzE3NjkwMzk4OTAzMjE4Mzg%3D&__tn__=R
https://www.facebook.com/tom.cole.1428921?comment_id=Y29tbWVudDoxMjE5ODAyMDY2ODIzMDE0Xzg5NDU2NjkxNjA4NDY1OQ%3D%3D&__tn__=R


DEEP DIVE

COMMENTS YR1

Richard Smith: She dances with the same foot 
movements to every song, enough already!
Billy Sarabia: Oh crap triple trouble for dad!
Barry Mitchell: Well looks great to me I always wanted 
to own a truck stop with world famous lizards
Joe Franics: Okay what is the point what talent are 
they trying to portray just a couple of bimbos
Gerald Johnson: Do they ever do any actual work in 
that shop or do they just make these silly videos?
John Rogala: Someones making bank on this job
Herbert Virdine: Put on a shield dancing wench. You 
can get a flash burn

Edward Coonfare: Find another dance! Its 
older than you!
Gary Fong: This why the US is shifting factories 
to china
Ronald Ford: Don’t they work?lol Dancing 
around having shop parties
Steve Clark: This is why you don’t hire women
Ron Mechler: Try getting some work don and 
take care of your customers who are paying 
you. WTF is it with all u damn women out 
there today who try to make dancing videos 
get a life.
Dennis Staufenberg: Cool. All my work will be 
later because of your sad dancing
William Wheat: Stupid as f go away now
David Evans: Perfect example of why we don’t 
have women in the shop, while hes working 
hes doing everything possible to distract him 
from the job at hand; Keyser Soze replied to 
him: and then cries about being broke.

1.4 Million “Happy Monday” Video



DEEP DIVE

COMMENTS YR1

“Team Moron”
“She needs to worry about that reciding hairline”
“I keep blocking these idiots and they keep showing 
up”
“Team Fuckwit stop posting this bullshit”
“Can she cook?”

Predators Game “Happy Monday” Video





RE-FOCUSING OUR VISION
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How Social Media Works

Being on brand is critical
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RE-FOCUSING OUR VISION
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